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ASSESSING THE EFFECTIVENESS OF YOUR 
RETENTION PROGRAMMING
February 24, 2017 :: 1:00 - 2:30 p.m. EST

Better connect student outcomes data to retention programming decisions.

OVERVIEW

Learn how to gather and use student outcomes data to make smarter decisions about your retention 
programs. You will walk through practical examples of how data analysis can be used to make programmatic 
decisions based on factors like retention, academic performance, and student progress. Gain the knowledge 
you need to:

 � Ask the right questions to get the data and type of analysis you need

 � Interpret the results of your analysis and see nuance in your data

 � Use your analysis to make smarter programmatic decisions

You will be able to apply what you learn to better gauge the effectiveness of your student success 
programming, regardless of your background with retention and student success data.

https://www.academicimpressions.com/webcast/assessing-effectiveness-your-retention-programming-february-2017
http://www.academicimpressions.com/webcast/accurately-reporting-case-campaign-and-vse-surveys-august-2015
https://www.academicimpressions.com/webcast/assessing-effectiveness-your-retention-programming-february-2017
https://www.academicimpressions.com/webcast/assessing-effectiveness-your-retention-programming-february-2017
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WEBCAST

WHO SHOULD ATTEND

Student affairs and institutional research professionals who would like to learn how to better connect 
statistical analysis results with programmatic decisions regarding their retention programs will benefit from 
this webcast.  

LEARNING OUTCOME

After participating in this online training, you will be able to better connect student outcomes data to 
programmatic decisions.

CONTACT US FOR MORE INFORMATION

Contact Sarah Seigle, Program Manager at Sarah@academicimpressions.com or 720-988-1216 if you’d like 
additional information about the program.
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AGENDA

Friday, February 24, 2017 :: 1:00 - 2:30 p.m. EST

 Æ Getting your data

 � Identifying needed data and partners who gather and/or store it

 � Primary and secondary data sources 

 � Aligning research questions with available data 

 Æ  Understanding your Data: Two Working Examples

 � Descriptive statistical results

 � Multivariate regression analysis results

 � Overview, methods, interpretation, and results of each

 Æ Making Data-Informed Decisions 

 � Finding nuance in the data

 � Translating results into programmatic decisions 

INSTRUCTOR

Margot Saltonstall, Ph.D. Director of Analytics & Assessment for Enrollment Management and Student 
Affairs, Northern Arizona University 
Margot earned her PhD in Educational Psychology, earned her Master’s in Cultural Anthropology and has 
worked in K-12 and higher education assessment for over twenty years. Currently, she is the director of the 
Analytics and Assessment Office, overseeing assessment activities and analysis for the fourteen departments 
in the division of Enrollment Management and Students Affairs (EMSA) at Northern Arizona University. In 
partnership with EMSA departments, the office conducts strategic analysis and meaningful assessment to 
positively impact student recruitment and enrollment, enhance the student experience, and improve student 
success.
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PRICING & REGISTRATION (CIRCLE ONE)

AMOUNT TO CHARGE:____________________

Security Code (last 3 digits on the back 
of Visa and MC or 4 digits on front of AmEx) 

PLEASE FAX ALL REGISTRATION PAGES TO: 303.221.2259

PAYMENT METHOD: 
We accept Visa, MasterCard, and American Express credit cards. To pay by check, include the check with this form or select the “invoice me” 
option. Fax form to 303.221.2259 or mail form along with payment to: Academic Impressions, 4601 DTC Blvd., Ste. 800, Denver, CO 80237.

Print Name                                                                                    Job Title

Institution/Organization    

Address                                                                                                                     Fax

City                                                     State/Province          Zip/Postal Code                 Country

Telephone                                                                                 Email

CREDIT CARD

Name on Card                                                                  Account Number      

Billing Address                                                                          Billing City       Billing State   

Billing Zip Code/Postal Code                                    Exp. Date  

CHECK/INVOICE

 My check is included and covers _________ registration(s) Check # _________________________________________

WEBCAST

EARLY BIRD PRICING
Postmarked on or before February 17, 2017. After February 17, 2017, an additional $75.00 fee for the first connection and 
$50.00 fee for each additional connection applies.

BEST VALUE
WEBCAST 

RECORDING
WITH AI PRO
MEMBERSHIP

LIVE WEBCAST

Live Webcast
+

CD Recording

CD Recording
($35 shipping fee outside of 

U.S. and Canada)

or
Digital Recording

Get this Webcast 
FREE with your AI Pro 

membership
Live Webcast

(Additional connection 
$195 each)

$525 $350 FREE$350

Learn More

ASSESSING THE EFFECTIVENESS 
OF YOUR RETENTION PROGRAMMING 
February 24, 2017 :: 1:00 - 2:30 p.m. EST

REGISTER ONLINE or below.

http://www.academicimpressions.com/academic-impressions-membership
https://www.academicimpressions.com/r/registration.php?sn=0217-retention-effectiveness

