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DONOR RELATIONS FOR PLANNED GIVING: 
IMPROVING EVENTS AND IMPACT REPORTING

June 19 and June 26, 2017 :: 1:00 - 1:45 p.m. EDT

Are you stewarding your planned giving donors effectively?

OVERVIEW

Learn new strategies and techniques to better engage and steward all segments of your planned giving 
donors. These two forty-five minute[a] sessions will cover both events and impact reporting. Join us for one 
or both sessions depending on your shop’s needs.

Part 1: Stewardship Events and Donor Engagement
Events are critical to your planned giving donor relations strategy. During this session, you will walk through 
new ideas for the more traditional planned giving events as well as non-traditional touchpoints that target 
younger planned giving donors.

Part 2: Strategic Communications and Impact Reporting
Impact reports and strategic communications are important methods for stewarding your planned giving 
donors. During this session, you will learn the specific messaging for legacy societies, scholarship reporting, 
and realized bequests that your planned giving donors and their families need to see. We will also explore 
other creative communication methods that your shop can use to steward your donors.

http://www.academicimpressions.com/academic-impressions-membership
http://www.academicimpressions.com/webcast/accurately-reporting-case-campaign-and-vse-surveys-august-2015
https://www.academicimpressions.com/webcast/predictive-analytics-improved-student-success-interventions


Academic Impressions
www.academicimpressions.com

tele 720.488.6800

fax 303.221.2259

facebook.com/academicimpressions.com

twitter.com/academicimpress

 
2

WEBCAST SERIES

WHO SHOULD ATTEND

Planned giving, donor relations, and stewardship professionals will learn a comprehensive, cost-effective 
approach to stewarding donors of varying demographics.

CONTACT US FOR MORE INFORMATION

Contact David Boggs, Associate Program Manager David.Boggs@academicimpressions.com or 720-988-1215 
if you’d like additional information about the program.
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AGENDA

June 19, 2017 :: 1:00 - 1:45 p.m. EDT

Part 1: Stewardship Events and Donor Engagement

Learning Outcome
After participating in this online training, you will be able to revamp events for planned giving donors to 
engage them more effectively.

 Æ Stewardship Events for Planned Giving Donors

 � Traditional donors and the annual luncheon

 Æ On- and Off-Campus Engagement for Non-Traditional Donors

 � Non-retiree donors

 � Revocable bequests donors

 � 50th reunion alumni
 

June 26, 2017 :: 1:00 - 1:45 p.m. EDT

Part 2: Strategic Communications and Impact Reporting

Learning Outcome
After participating in this online training, you will be able to improve your impact reports and 
communications for planned giving donors to steward them more effectively.

 Æ Impact Reporting and Messaging

 � What we need to tell our planned giving donors

 � Legacy society members

 � Scholarship reporting

 � Realized bequests

 � Donors’ families

 Æ Developing Stewardship Communication Strategies

 � Staff card signings

 � Newsletters

 � Honor rolls

 � New member packets
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INSTRUCTOR

Dara Croci, Senior Associate Director, Analytics, Marketing, and Stewardship Programs, Northeastern 
University
Dara creates and implements comprehensive, university-wide marketing and stewardship plans for planned 
giving prospects and donors across colleges and central advancement through the use of strategic 
messaging and media.

With more than 10 years of experience in nonprofit marketing and communications, Dara focused on 
establishing strategic partnerships, campaign development, and fundraising in her previous roles at The 
Leukemia & Lymphoma Society.

She is a member of the Planned Giving Group of New England, the American Marketing Association, and the 
Council for Advancement and Support of Education.
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PRICING & REGISTRATION (CIRCLE ONE)

AMOUNT TO CHARGE:____________________

Security Code (last 3 digits on the back 
of Visa and MC or 4 digits on front of AmEx) 

PLEASE FAX ALL REGISTRATION PAGES TO: 303.221.2259

PAYMENT METHOD: 
We accept Visa, MasterCard, and American Express credit cards. To pay by check, include the check with this form or select the “invoice me” 
option. Fax form to 303.221.2259 or mail form along with payment to: Academic Impressions, 4601 DTC Blvd., Ste. 800, Denver, CO 80237.

Print Name                                                                                    Job Title

Institution/Organization    

Address                                                                                                                     Fax

City                                                     State/Province          Zip/Postal Code                 Country

Telephone                                                                                 Email

CREDIT CARD

Name on Card                                                                  Account Number      

Billing Address                                                                          Billing City       Billing State   

Billing Zip Code/Postal Code                                    Exp. Date  

CHECK/INVOICE

 My check is included and covers _________ registration(s) Check # _________________________________________

WEBCAST SERIES

BEST VALUE
WEBCAST 

RECORDING
WITH AI PRO
MEMBERSHIP

LIVE WEBCAST

Both Live Webcasts
+

Both Digital Recordings
Both Digital Recordings

Get this Webcast 
FREE with your AI Pro 

membership
Both Live Webcasts

(Additional connection 
$195 each)

$592.50 $395 FREE$395

Learn More

DONOR RELATIONS FOR PLANNED GIVING: 
IMPROVING EVENTS AND IMPACT REPORTING
June 19 and June 26, 2017 :: 1:00 - 1:45 p.m. EDT

REGISTER ONLINE or below.

http://www.academicimpressions.com/academic-impressions-membership
https://www.academicimpressions.com/r/registration.php?sn=0617-pg-stewardship1

