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LEARNING OUTCOME

After participating…
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…you will be able to use will kits in order to start more 
planned giving conversations.
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• Success at Texas A&M
• Components of the will kit
• How do we market the will kit?
• Processing requests
• How to demonstrate ROI at your school
• Scaling considerations: How to implement 

at any budget level

AGENDA

LEARNING OUTCOMEPOLL
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Our planned giving 
program currently has a 
wills guide/wills kit.  
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SUCCESS AT TEXAS A&M
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EDUCATING 
YOUNG 
DONORS



Marketing Estate Planning Tools to 
Uncover Planned Giving Prospects

Academic Impressions 5

9

• RESULTS
– $20,125,070.84 intentions booked
– 4,617 requests

2010-2015
REQUESTS

LEARNING OUTCOMEQUESTIONS
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COMPONENTS OF THE WILL KIT
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• Estate & Gift Planning Workbook
• Methods of Giving
• Heritage Membership Brochure
• Together We Will Brochure
• Glossary
• Bequest Language

ESTATE & GIFT 
PLANNING KIT
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Where are your marketing 
materials coming from?  

LEARNING OUTCOMERESOURCE
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1. Foundation Wills Guide
2. Methods of Giving
3. Together We Will
4. Heritage Member Brochure

4 samples
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• Bequest Language
• Estate Planning Glossary
• Office of Gift Planning Intro
• Business Card

OTHER 
COMPONENTS
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• Pens
• Bookmarks
• Notepads

GIVEAWAYS!
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HOW DO WE MARKET THE WILL KIT?
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DIRECT MAIL

Postcards, 
Advertisements, 
Receipt Stuffers

E-newsletter, 
E-blasts

Gift Planning Events, 
Donor Education 
Events

Development visits, 
Development/Advisory 
Council meetings

EMAIL

EVENTS DEVELOPMENT

MARKETING 
CHANNELS

20

• Postcards
• Advertisements
• Receipt Stuffers

DIRECT MAIL
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RECEIPT 
STUFFERS
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• E-newsletter
• E-blasts
• Targeted E-blasts

EMAIL

LEARNING OUTCOMEPOLL
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Do you have a reoccurring 
email communication 
piece? 
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TARGETED 
EMAIL
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TARGETED EMAIL
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TARGETED EMAIL
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TARGETED EMAIL
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Events

36

Advisory 
Councils
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Can you think of other 
ways you might offer your 
kit?

LEARNING OUTCOMEQUESTIONS
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PROCESSING REQUESTS
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Receive 
Request

Student 
Worker 

Assembles Kit

Contact Report 
Entered and 

Tagged

I sign letter 
and send out 
package



Marketing Estate Planning Tools to 
Uncover Planned Giving Prospects

Academic Impressions 21

41

Requesting your kit

ESTATE & GIFT 
PLANNING KIT 
REQUEST FORM
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Dear Angela Throne,

Thank you for requesting our Estate and Gift Planning Kit. If you have 
requested a hard copy, one will be mailed to you shortly.

Your online kit can be found here.

Also available from the Office of Gift Planning is the book Provide and 
Protect. This book contains information you may need to make decisions to 
plan and provide for yourself and your family into the future. If you would 
like a hard copy of this book, please email me your request and include your 
mailing address.

The Office of Gift Planning at the Texas A&M Foundation is here to assist you 
and your professional advisers if you desire to benefit Texas A&M University 
after you have provided for your family and loved ones. Please do not 
hesitate to contact me if I can be of any assistance to you or if I can provide 
further information for you.
Thanks,
Angela Throne '03
Planned Giving Officer

Texas A&M Foundation | Spirit and Mind

Toll-Free: (800) 392-3310
Office: (979) 845-8161

RESPONSE 
EMAIL
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Thank you!

ESTATE AND GIFT 
PLANNING KIT
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• Every request gets 
a contact report. 

• Every contact 
report is tagged as 
a wills kit request 
and receives an 
initiated by code. 

TAGGING 
REQUESTS
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Tag all responses from marketing.  This allows 
you a way to easily track your success.

LEARNING OUTCOMEQUESTIONS
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HOW TO DEMONSTRATE ROI AT YOUR 
SCHOOL
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Don’t bury your success. Show it off!  

SHOW YOUR 
SUCCESS
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Planned Giving Review 
Infographic
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• Pull your list of requests and 
track:
– Giving

• Annual
• Major
• Planned

– Contacts
• Visits
• Information Requests

ROUTINELY 
CHECK IN
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• Twice a year pull 
a list of kit 
requests and send 
to major gift 
officers. 

PASS ON 
PROSPECTS
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• Requested the kit in 2010
• Added to all PG mailing lists
• In 2013, used reply card to let us 

know that they had included us in 
their estate plans. 

• Met and documented 7-figure gift 
that will create scholarships.

SUCCESS 
STORY
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• Received a check as beneficiary of a 
retirement account.

• The Aggie who had passed away had 
requested a wills kit just two months prior 
to his passing. 

RETHINK YOUR 
MEANING OF 
SUCCESS STORY
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• Alumnus attended 
an event in 2011 
and received a 
kit.

• In December 
2015, contacted 
us to begin the 
process of setting 
up a Real Estate 
funded charitable 
trust.

WORKING 
SUCCESS 
STORY



Marketing Estate Planning Tools to 
Uncover Planned Giving Prospects

Academic Impressions 28

LEARNING OUTCOMEQUESTIONS

55

56

#AItraining

SCALING CONSIDERATIONS: HOW TO 
IMPLEMENT AT ANY BUDGET LEVEL
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• Provide & Protect Book is by 
request only.

• Created electronic version.

LIVE AND 
LEARN!

LEARNING OUTCOMETAKEAWAYS
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An electronic version will save you money and still generate 
prospects.
Texas A&M Estate Planning Kit

Electronic Wills Guide
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• Offer just the 
guide.

• Only offer once or 
twice a year.

• Use what you 
have.

SMALL 
BUDGET?

LEARNING OUTCOMEQUESTIONS
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LEARNING OUTCOMEEVALUATION

Please remember to complete the event evaluation.  
Your comments will help us continually improve the 
quality of our programs.

Thank you!

Follow us:© Copyright 2016 Academic Impressions 63


