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OPTIMIZING YOUR ONLINE GIVING SITE

LEARNING OUTCOME

After participating…
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…you will be able to improve your online giving site to attain,

retain, and convert more donors for your institution.
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• Making the Case For a Donor-Centered 

Giving Page

• Elements Of A Well-Designed Giving Website

• Stewardship: After the Give

• Mobile Giving Sites: How to Make it Work

• Essential Resources For Understanding Donor 

Behavior

AGENDA
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MAKING THE CASE FOR A DONOR-

CENTERED GIVING PAGE
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NOTABLE 

NUMBERS

40%60%

AMERICANS UNDER 35

Have used a mobile
device to make a
donation

Have not used a
mobile device to make
a donation
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The average gift donated at 5:00am 

is $140, more than 2x the 9:00am 

average of $65.

A NOTE 

ABOUT TIMING

LEARNING OUTCOMEPOLL
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What is your current 

abandonment rate for your 

online giving site?
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How many clicks per 

month does your online 

giving site receive?

LEARNING OUTCOMETAKEAWAYS
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ARE YOU TURNING OFF ONLINE DONORS?

On average, 47% of people who visit donation sites don’t end 

up making a gift.
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ELEMENTS OF A WELL-DESIGNED GIVING 

WEBSITE
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• Simplicity

• Low number of clicks to give

• Less time to complete transaction

• Tax receipt

• Acknowledgement

• Responsive to social media interactions

ELEMENTS OF A 

WELL-DESIGNED 

GIVING PAGE
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THEN

• 78% abandonment rate, losing 

over $750,000 per year

• No online giving for athletics 

(donation)

• No recurring option

• No way to give to more than 

one fund at once

• Printed receipts for digital gifts

CASE STUDY

NOW

• 26% abandonment rate

• Online giving for 

athletics

• Recurring giving option

• Giving to multiple funds

• Automatic online 

receipts
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Let’s discuss some Do’s and Don'ts of 

online giving pages.

BEST 

PRACTICES
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POP QUIZ:

How many clicks does it 

take to get your 

institution's giving page?
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DO: 

SECURITY IS 

KEY
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DO: 

SECURITY IS 

KEY
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DO: 

GIVE ME 

OPTIONS
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DO: 

REMEMBER 

YOUR TONE
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DON’T: 

OVERWHELM DONORS 

WITH TOO MANY 

OPTIONS
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DON’T: 

OVERWHELM DONORS 

WITH TOO MANY 

OPTIONS
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DO: 

PROVIDE CLEAR 

CONTACT 

INFORMATION 
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DON’T: 

MAKE ME 

LOG IN
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DO: 

BE SENSITIVE & 

MODERN
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• Do you ask questions unrelated to making 

the gift?

• Do you want me to give or watch a video?

• Do you need to know my business contact 

info?

DON’T: 

ASK FOR MORE 

INFORMATION
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DO: 

ALLOW USERS 

TO SHARE 

THEIR GIFT
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DON’T: 

USE POOR 

GRAPHICS
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DON’T: 

HAVE A RESET 

BUTTON
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DO: 

ACCEPT 

AMERICAN EXPRESS
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DON’T: 

TREAT ME AS IF 

I’M AT A STORE
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DON’T: 

ASK FOR 

SHIPPING 

INFORMATION



Optimizing Your

Online Giving Site

Academic Impressions 17

33

DO: 

GIVE ME THE 

FREEDOM TO 

CHOOSE
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DO:

PUSH ME TO 

MONTHLY/

RECURRING



Optimizing Your

Online Giving Site

Academic Impressions 18

35

DON’T: 

TREAT ME LIKE A 

MAIL-ORDER BRIDE
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DON’T: 

TREAT ME LIKE A 

MAIL-ORDER BRIDE
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JUST 

DON’T!
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JUST 

DON’T!



Optimizing Your

Online Giving Site

Academic Impressions 20

39

DON’T: 

SEND ME A 

CONFIRMATION 

LIKE THIS!

LEARNING OUTCOMEPOLL
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What does your ‘give’ 

button say?
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1. Amount and gift type

2. Designation/fund

3. Gift frequency

4. Donor information

5. Payment information

6. Sharing links 

ORDER 

MATTERS!
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STEWARDSHIP: AFTER THE GIVE 
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MOBILE GIVING SITES:

HOW TO MAKE IT WORK 
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RESPONSIVE 

DESIGN

http://www.donordrive.com/blog/sneak-peak-of-our-white-paper-

responsive-design-doubles-mobile-giving/#.U3jQb_ldXmc

http://www.donordrive.com/blog/sneak-peak-of-our-white-paper-responsive-design-doubles-mobile-giving/#.U3jQb_ldXmc
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LEARNING OUTCOMETAKEAWAYS
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• Best online giving website practices

• Order of presentation matters

• Reduce donor frustration and 

abandonment

• Optimize for the future
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ESSENTIAL RESOURCES FOR 

UNDERSTANDING DONOR BEHAVIOR

LEARNING OUTCOMERESOURCE
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1. 2015 Charitable Giving Report

2. 2016 M+R Benchmarks Study

3. The Top 10 Most Effective Donation Form Optimizations 

You Can Make

4. The Chronicle of Philanthropy’s Online Giving Trends

https://www.blackbaud.com/nonprofit-resources/charitablegiving
http://mrbenchmarks.com/
http://npengage.com/nonprofit-fundraising/the-top-10-most-effective-donation-form-optimizations-you-can-make/
https://www.philanthropy.com/interactives/online-giving-dashboard
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LEARNING OUTCOMEEVALUATION

Please remember to complete the event evaluation.  

Your comments will help us continually improve the 

quality of our programs.

Thank you!
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