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#aiTwitterTeach

TEACHING 
WITH TWITTER

Stephen Baldridge | Abilene Christian University | stephen.baldridge@acu.edu
Christopher P. Long | Penn State | cplong@psu.edu | @cplong

LEARNING OUTCOME

After participating…
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…you will learn to better engage students through the use of 
Twitter and Twitter-based learning activities.
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Dr. Chris Long
Associate Dean for the College of the 
Liberal Arts
Penn State University 
Twitter Handle: @cplong

TODAY’S INSTRUCTORS

Dr. Stephen Baldridge
Baccalaureate Program Director and 
Assistant Professor of Sociology
Abilene Christian University
Twitter Handle: @socialworkstevo

LEARNING OUTCOMEACTIVITY
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Throughout this session, the instructors and attendees will 
be asked to interact via twitter using the hashtag 

#aiTwitterTeach

Teaching with Twitter
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You can also send direct comments or questions to our 
presenters by including their individual Twitter handles

Teaching with Twitter

Chris Long -- @cplong
Stephen Baldridge -- @socialworkstevo
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• Faculty best practices in building a Twitter 
presence

• Preparing your course
• Facilitating peer communication

– In class strategies
– Out of class uses

• Assessment challenges and best practices
• Learning activity case studies

AGENDA
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#aiTwitterTeach

FACULTY BEST PRACTICES IN BUILDING 
A TWITTER PRESENCE

8

• Frequency and content
– Informational
– Interactional

• Timing (relevancy)
– Informational
– Interactional

• Relevancy questions

TWEETING 
RULES 
(hint: there are none)
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BUILD A 
LEARNING 
COMMUNITY

0 by Marco 
Torress via 
ckr
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LISTEN

Early Aircraft Listening Device by Tim Wigley (amphalon) via Flickr
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AMPLIFY

Bike Horn iPhone Amp Side View by Lowtechatmo via Flickr
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ESTABLISH CONNECTIONS

Facebook Connections - Michael Coghland via Flickr
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CURATE CONTENT THROUGH LINKS

Benefits to One Way Linking by Daniel Wambugu via Flickr
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• Twitter Web
• Management Tools

– Hootsuite
– Tweetdeck

• Mobile Tools
– Twitter App
– Tweetbot
– 40404 – text message

TWITTER TOOLS
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TWITTER TOOLS - TWEETDECK

LEARNING OUTCOMEQUESTIONS
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#aiTwitterTeach

SETTING UP YOUR COURSE

18

SETTING UP YOUR COURSE

• What is your course 
objective?

• Set up syllabi wording to 
reflect this. 
– Informational
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SETTING UP YOUR COURSE

• What is your course 
objective?

• Set up syllabi wording to 
reflect this. 
– Informational

Text updates:
I will use text messages to push 
information to you throughout the 
semester as needed. Follow 
these steps to activate this 
service (please see instructor if 
you are not comfortable doing 
this).
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SETTING UP YOUR COURSE

• What is your course 
objective?

• Set up syllabi wording to 
reflect this. 
– Informational
– Interactive

• Spell out some general 
rules for interaction in 
your syllabus
– Ex. THINK

This class will utilize Twitter as 
a resource. You will be 
required to have a public 
(unprotected) Twitter 
account for this course that 
the instructor can identify you 
with. You are strongly 
encouraged to create a 
separate account for this class 
aside from your personal 
account if it makes you more 
comfortable.
The twitter account to follow is 
@XXXXX
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STUDENT PRIVACY AND SAFETY
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STUDENT PRIVACY AND SAFETY

• Can we require?
• FERPA
• Steps to protect
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#aiTwitterTeach

FACILITATING PEER AND FACULTY 
COMMUNICATION
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LIVE TWEETING IN LARGE CLASSROOMS

Image courtesy of Christopher Long (cplong11) via Flickr
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LIVE TWEETING IN LARGE CLASSROOMS
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TOOLS FOR LIVE TWEETING IN 
LARGE CLASSROOMS

Image by Don Reed, courtesy of Christopher Long (cplong11) via Flickr
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TOOLS FOR LIVE TWEETING - TWUBS

http://www.twubs.com
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TOOLS FOR LIVE TWEETING - BACKDRAFT

http://www.itap.purdue.edu/studio/backdraft/
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• Think “reality TV”
• Pushing 

information to 
students

• Students pushing 
to you

• It’s what we are 
doing RIGHT 
NOW!

• Examples

LIVE COURSE INTERACTION 
(“live tweeting”)
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• When/why?
• Tools?
• Format

– Ask questions
– RT questions
– Open forum 

• # is KING! 
• Examples

TWITTER CHATS
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TWITTER CHATS/LIVE TWEETING
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FACILITATING STUDENT/FACULTY 
ENGAGEMENT LIVE TWEETING 
EXAMPLE

• Remember
– Can be planned or spontaneous 

• Gives you IMMEDIATE access to your students
• Opens up possibility for new, unique 

perspectives other than the instructor’s
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#aiTwitterTeach

ASSESSMENT CHALLENGES AND BEST 
PRACTICES
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• What are you assessing
– Quantity
– Quality

• Evaluation questions
– Original vs RT?
– Images?
– Links?

ASSESSMENT CHALLENGES 
AND BEST PRACTICES

36

WHO IS TWEETING WHAT? 
(tools for gathering tweets) 

WHO?
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WHO IS TWEETING WHAT? 
(tools for gathering tweets) 

WHAT?
• Multiple #hashtags

– #intro2sw
– #intro2swACU

• Advanced tools to gather data
– Scraperwiki.com
– nodexl.codeplex.com/
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ASSESSMENT (quality)
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ASSESSMENT (Freedom and Expectations)

No Numbers

Cultivate the habits 
of public writing

Consistent, quality 
writing
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#aiTwitterTeach

LEARNING ACTIVITY CASE STUDIES
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CASE STUDIES

The power is in the 
access, not the process
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CASE STUDIES

LIVE from VEGAS
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CASE STUDIES
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CASE STUDIES

Over 350 tweets in 50 
minutes. 
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CASE STUDIES

Be an Alien
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USE CASE – TEACHING FERGUSON
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USE CASE – TEACHING FERGUSON
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USE CASE – TEACHING FERGUSON
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LEARNING OUTCOMETAKEAWAYS
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- The power is in the community, not the technology

- Learning objectives should drive technology 
adoption

- Leverage the public

LEARNING OUTCOMEQUESTIONS
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Academic Impressions @academicimpress

Dr. Chris Long @cplong
Dr. Steven Baldridge @socialworkstevo

FOLLOW US ON

LEARNING OUTCOMEEVALUATION

Please remember to complete the event evaluation.  
Your comments will help us continually improve the 
quality of our programs.

Thank you!

Follow us:© Copyright 2014 Academic Impressions 52


