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COMMUNICATING WITH YOUNG ALUMNI

ABOUT GIVING

LEARNING OUTCOME

After participating…
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…you will be able to more effectively communicate with your 
young alumni about giving to your institution.
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• Communicating with Millennials
– Communication Methods
– Effective Language
– Giving Preferences

• Creative and Successful Communications
– Targeted Solicitations
– Challenges and Crowdfunding

• Stewarding Young Alumni Donors
– Targeted Stewardship
– Information and Access

AGENDA
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COMMUNICATING WITH MILLENNIALS
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MILLENNIAL
DONORS

6

COMMUNICATION
METHODS

www.themillennialimpact.com
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LEARNING OUTCOMEPOLL
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What methods are you currently 
using to communicate with your 
young alumni about giving?
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EFFECTIVE
LANGUAGE

It’s not what you’re saying,
it’s how you’re saying it…
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EFFECTIVE LANGUAGE
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EFFECTIVE
LANGUAGE
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GIVING
PREFERENCES

www.themillennialimpact.com
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• Driven by values
• Time, talent, 

treasure, and TIES
• Want to see an 

impact

GIVING
PREFERENCES

www.nextgendonors.org
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ASK YOUR OWN YOUNG ALUMNI

• What motivates you to give?
• What are obstacles to giving?
• What messaging resonates with 

you?

GIVING
PREFERENCES

LEARNING OUTCOMEQUESTIONS
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CREATIVE AND SUCCESSFUL 
COMMUNICATIONS AND PROGRAMS

16

TARGETED 
EMAILS



Communication with Young 
Alumni about Giving

9

17

TARGETED
EMAILS
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TARGETED EMAILS
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CHALLENGES

• School vs. School
• Matching gifts
• Giving Day

• Pooled support 
for specific 
smaller causes

CROWDFUNDING

SUCCESSFUL
PROGRAMS

LEARNING OUTCOMEPOLL
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Are you currently engaging your 
young alumni through challenges 
or crowdfunding campaigns?
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CHALLENGES
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CHALLENGES
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• 1 day
• $11.1 million
• 10,452 gifts
• 50 states
• 53 countries

CHALLENGES

More: higheredlive.com/category/advancement-live/
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• 1 day
• 2,306 donors
• $735,249 raised

CHALLENGES
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CROWDFUNDING

• Focuses on small projects / causes
• High impact
• Big focus on peer-to-peer 

fundraising

CROWDFUNDING

26

CROWDFUNDING BEST PRACTICES

• Compelling cause
• Video
• Benefits at certain giving levels
• Short campaign (couple of weeks)
• Team fundraising
• 30-50-20 Rule

CROWDFUNDING
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CROWDFUNDING

28

CROWDFUNDING
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LEARNING OUTCOMEQUESTIONS
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STEWARDING YOUNG ALUMNI DONORS
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STEWARDING
YOUNG ALUMNI
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INFORMATION

TELL THEM:
• What their gifts 

have done
• How your 

institution is 
better now

SHOW THEM:
• What their gifts 

have done
• How your 

institution is 
better now

ACCESS

STEWARDING
YOUNG ALUMNI
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TARGETED 
STEWARDSHIP
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DEMONSTRATING
IMPACT: INFORMATION
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DEMONSTRATING
IMPACT: INFORMATION
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DEMONSTRATING
IMPACT: 
INFORMATION
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DEMONSTRATING
IMPACT: ACCESS

LEARNING OUTCOMETAKEAWAYS
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• To craft effective solicitation messages and 
programs for young alumni, keep in mind their 
communication and giving preferences

• Get creative and try new things! Different 
messages and programs will resonate with 
different young alumni

• It is crucial to target and segment your 
stewardship efforts for young alumni donors 
and show them the impact their gifts have –
especially if you are going to get them to give 
again!
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LEARNING OUTCOMEQUESTIONS
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Harmonie Farrow
Director Loyalty Giving Programs
Texas Christian University
harmonie.farrow@tcu.edu
817.257.6906

LEARNING OUTCOMEEVALUATION

Please remember to complete the event evaluation.  
Your comments will help us continually improve the 
quality of our programs.

Thank you!
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