WEBCAST

SOCIAL MEDIA POLICIES FOR

STUDENT ATHLETES

August 7, 2012 :: 1:00 - 2:30 p.m. EDT

OVERVIEW

Due to their involvement with your athletic program, student athletes are perceived as
representatives of your institution’s brand or image, and their messages and actions can be
misconstrued as official information from your institution.

lllicit or inappropriate social media posts can be a liability for the university and its
athletics operations. With no official NCAA regulations on how to use and monitor student
athletes’ social media presence, schools are left to police themselves and their students’
use of these social media platforms, which can be a daunting task for many institutions.

Join us for a webcast that will outline key components of a legally sound social media
policy for your student athletes. Our expert instructors will showcase sample policies
from a wide range of schools and provide ideas on how to successfully implement a social
media policy for the student athletes on your campus.

LEARNING OUTCOME

After participating in this webcast, you will be able to to identify the crucial components of
a social media policy for the student athletes on your campus.

WHO SHOULD ATTEND

This program is intended for athletic administrators from all NCAA, NAIA, and NJCAA
institutions, athletics marketing personnel representatives, as well as non-athletics
administrators and university legal counsel who have campus athletics responsibilities or
who are concerned with student athletes’ social media presence. No matter where you
are in the process of developing a social media policy, you will leave this webcast with

a stronger understanding of legal implications and liabilities involved. You will also gain
ideas for how to educate your student athlete community about your policy and the risks
associated with social media use. After you register, you will receive instructions on how
you can submit your current social media policy (if you have one) for review by our expert
faculty prior to the session.
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AGENDA

®» Considerations for drafting a social media policy
—  Tenets of sound social media policy
— Legal considerations (First Amendment and 14th Amendment rights)
— Creating one overarching policy vs. individual team policies
— Revising and implementing the policy

®» Sample policy review
— Instructors will review documents from a diverse sample of institutions

®» On-campus implementation considerations
— Rolling the policy out to students
— Ongoing management and revisions
—  Pros and cons of using a social media monitoring company
— Student violations and repercussions
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INSTRUCTORS

JOHN LATA, Ph.D. / Assistant Athletic Director for Student Services

John Lata is entering his 12th year as a member of the Student Services staff in the Florida State
University Department of Athletics, assisting student-athletes with financial aid, community
service, counseling, leadership, transitional, and career development issues as part of his job
duties. He also serves as the administrative sport oversight for the FSU baseball team. He
received his Ph.D. in sport administration from Florida State in 2006. John spent three years

in the Compliance office at FSU prior to joining the Student Services office, and has taught
courses at FSU in sport management at both the undergraduate and graduate levels, as well

as career planning and first-year student experience courses, and he currently teaches sport
history. He is also an adjunct professor at Nova Southeastern University, teaching graduate-level
courses in sport law, sport ethics, sport marketing, and athletic administration. John serves as an
administrative panel member on university-wide student rights and responsibilities cases. He also
served on the Seminole Booster Stewardship Council, was a board member of the nonprofit Dick
Howser Center for developmentally challenged children, and very recently served as the Honorary
Chairperson for the FSU Relay for Life event. In 2007, he received the Partners with a Purpose
award from FSU for outstanding service to the university and the Division of Student Affairs.

MICHAEL R. RASOR / Attorney

Mike has successfully litigated a wide range of commercial disputes, such as landlord-tenant

cases, non-competition covenants, and creditors’ rights matters. Mike’s practice also includes
corporate and transactional matters, such as the formation of new entities, corporate governance,
shareholder buy-sell agreements, commercial and real estate contracts (drafting and negotiations),
mergers and acquisitions of closely held businesses, representation of non-profit entities,

and secured transactions. Mike received both his law degree and baccalaureate degree at the
University of Akron and served as editor-in-chief of the prestigious Akron Law Review, which

is ranked as one of the top 50 general-subject law journals in the nation. Mike was elected as

a councilman for his hometown of Stow (pop. 35,000) while still in law school and continues

to serve on the Stow City Council, where he was appointed chairman of the Roads and Safety
Committee.. As an undergraduate student, Mike served as editor-in-chief of the college newspaper,
The Buchtelite, and worked as a business writer at the Akron Beacon Journal and a sports writer

at the Indianapolis Star. For the past six years, Mike has written a blog that covers the University
of Akron’s men’s basketball and football teams for the Akron Beacon Journal. Mike is a member

of the Cleveland Metropolitan Bar Association, Ohio Bar Association, Fraternal Order of Police
Associates, and Stow-Munroe Falls Chamber of Commerce.
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IMPORTANT INFORMATION

LOGGING IN TO THE WEBCAST

After registration, each registrant will receive a confirmation of payment or an invoice, depending on method
of payment. Each registrant will also receive an email with appropriate login information and more information
regarding the event a few days prior to the start of the event. The day of the conference, you will receive
another email with the same information. To participate, you will need a computer with a high-speed Internet
connection. You will have the option to receive audio via your computer speakers or telephone.

WHAT IS A SINGLE SITE CONNECTION?

A site connection allows a single connection to the Web conferencing software and teleconference. We
encourage you to set the event up in a conference room or classroom from a single computer in order to allow
multiple stakeholders from your campus to participate. Remember, as long as only a single computer connects,
you can bring as many people as you want to the event. If an interested party cannot participate at the
designated time, or if someone would like to view the presentation again, an archived copy of the event will be
available for 60 days. If you have any technical or purchasing questions, please contact us at 720.488.6800.

LIVE WEBCAST CONNECTION

With a single site connection you can invite as many people as you like to watch and listen to the webcast
from the same computer. You’'ll also receive an electronic link to the presentation materials and handouts as
well as additional resources referenced during the live event. Following the webcast you’ll receive an email that
contains a link to the recorded webcast (link active for 60 days). Additional site connections are also available
for $195.

CD RECORDING OF LIVE WEBCAST

We record the audio and visual portion of all live webcast events and make them available in two forms; as a CD
or as an electronic download. CD recordings are mailed with a bound copy of the presentation materials and
handouts approximately 10 business days following the live webcast date.

ON-DEMAND DOWNLOAD OF LIVE WEBCAST (180 DAY LICENSE)

We record the audio and visual portion of all live webcast events and make them available in two forms; as a
CD or as an electronic download. On-demand downloads are available through an internet link sent via email
approximately 10 business days following the live webcast date (links are active for 180 days).
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PLEASE FAX ALL REGISTRATION PAGES TO: 303.221.2259
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REGISTRATION FEES

Make the most of the presentation: purchase a live connection and invite your whole team to participate from a
single location at no additional cost. Questions about the event? Call us at 720.488.6800 to help determine if this
event is right for you. Register online at www.academicimpressions.com

Live Webcast Webcast
Connection Recording

Best Value

Live webcast connection Live connection - $350 usp [ CD-ROM recording - $350 usp []
+ CD recording - $525 usp [

Additional connections: 180-day on-demand
X $195 usp each [ download - $350 usp [
| | I
Total Total Total

EARLY BIRD PRICING
Postmarked on or before July 31, 2012, After July 31, 2012, an additional $75.00 fee for the first connection and
$50.00 fee for each additional connection applies.

REFUND/CANCELLATION POLICY

Refunds will be issued only if cancellations are received in writing by June 1, 2012. A $75 processing fee will

be assessed. After June 1, 2012 a credit (less $75 processing fee) will be issued. The credit will be valid for

12 months and can be used toward any future conferences, Web conferences, audio proceedings, or Web
conference archives. In case this event is cancelled, Academic Impressions’ liability is limited to a refund of this
registration fee only.purchasing questions, please contact us at 720.488.6800.

By submitting this registration form, you agree to the terms and conditions of the above cancellation policy.

ACA D E M I C Academic Impressions www.academicimpressions.com
H 4601 DTC Blvd., Suite 800 fele 7204856500
| M P R E S S I O N S Denver, CO 80237 fax 303.221.2259

facebook.com/academicimpressions

twitter.com/academicimpress
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WEBCAST REGISTRATION

Print Name Job Title

Institution/Organization

Address Fax
City State/Province Zip/Postal Code Country
Telephone Email

How did you hear about this event? (email from Al, colleague forwarded email, The Chronicle, etc.)

If you would like us to send a copy of your registration confirmation or receipt to someone else, please complete this section

ADDITIONAL CONTACT INFORMATION

Additional Contact Name Contact Phone
Additional Contact Email Additional Contact Title

Academic Impressions
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PAYMENT METHOD

We accept Visa, MasterCard, and American Express credit cards. To pay by check, include the check with this form or select the “invoice me”

option. Fax form to 303.221.2259 or mail form along with payment to: Academic Impressions, 4601 DTC Blvd., Ste. 800, Denver, CO 80237

Name on Card Account Number
Billing Address Billing City Billing State
Billing Zip Code/Postal Code Exp. Date Security Code (last 3 digits on the back of Visa

and MC or 4 digits on front of AmEx)

CHECK/INVOICE AMOUNT TO CHARGE:

[] My check is included and covers registration(s) Check #

[] Please invoice me, Purchase Order # (PO # not required to receive invoice)

FREE HIGHER ED NEWS AND ANALYSIS

Each conference registration includes a subscription to Higher Ed Impact, a free industry scan of news, trends,
and research on higher education, delivered in an easy-to-scan email. Higher Ed Impact (HEI) includes:

(Check the boxes for the editions you would like to sign up for)

[ HEI: Daily Pulse - impactful news, trends, and practices, sent daily
[J HEI: Weekly Scan - the week’s most critical news, with analysis of top stories and trends, sent on Fridays
[l HEI: Monthly Diagnostic - practical takeaways addressing a strategic challenge facing institutions of higher ed, sent

9-12 times/year

List the names of the registrants you’d like to sign up:

Note if you do not provide any names in the above space, all attendees will be signed up for the options selected.
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